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KucMu OYnmuO, unuiad YMKapuilga WKTHCOAMM TEKaMKOPJIMK Ba CaMapaJopiIMKHU
OILIUPUIITa 0JIUO KeJau.

MonoMuku, cTpaTervsi Ba TaKTMKa Xap KaHJad WIIaa, UIYHUHTIEK, MOJJINM,
MOJMSBUM Ba OomiKa pecypciapjaan (Qoiganmanummaa OWpUHUYM HaBOATHA,
XOJIMMJIap/IaH TEeTUIIUTM OWJIMM Ba MII MallakaHW, pecypciapiaH QoiiiaraHuimaa
MachyJUIMKHHU, O0030p HUKTUCOAMUETH IIAPOUTH IIApTIapUHU Ba (aH-TEeXHUKA
SHTWJIUKIAPUIaH BOKU(MIMKHUA, WIMUN TaJAKUKOT Ba YJIApPHUHI €UYUMIIAPUHU TepaH
aHTJIAIIHYU Tanad dTajiH.

Xynmoca Kwinb aitaguran Oyicak, 0030p UKTUCOIMETH IIAPOUTHUAA
pecypciapra Ba ynapaaH QoipaiaHvmura OyiraH Tanad Ky4as€TraHjurH, yjap
KMIMaTUHU VCUIIM, YyiapAaH (oiiganaHui gapakacd OXHpP-OKHOAT KOpXOHa
(haoMATHHU MTHKUPO3Tra yUYpaMaciaurd y4yH acoc OYJIuIIM Xap KaHaal pecypciapaan
TeKAMKOPJIMK OujiaH  (oNJaTaHUIIHU TAaKO030 3TMOKJA. XO3UPru maiTiaa Kaicu
MaxCyJIOTHHU UIIa0 YMKAPUII Ba KaHYa UIIIa0 YMKApUILTHHA 3Mac, 11y OuiaH oupra
Oy MaxCyJIOTHU MIUTA0 YUKApUIITa KaH4ya pecypc Ba MaOyar Tajnad KUJIUHUIIN XaM
KYIIMHYa KOpXOHAajJap YYyH acocHil Mmacananapra ainanmokaa. by xap Owup
KOPXOHaHM OUp TOMOHJaH, TajJaOHU KOHJIUPHILI, UKKMHYM TOMOHJAH, pecypciap
Xapa)KaTUHUHT KaM YUKUMIIA WYJUIapUHU U3JaIira yHIaum.
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HOTEL BUSINESS AS A COMPONENT OF THE MODERN TOURISM
INDUSTRY

Tourism, in the modern sense of the word, has long ceased to be just a trip to
different places for the purpose of relaxation. Tourism currently plays an important
role in society and helps to increase the duration and quality of life. The tourist flow
is increasing annually, new tourist products are being developed, tourist infrastructure
facilities are being built and restored, and yesterday unattractive regions and localities
become popular tourist destinations thanks to the competent use of tourist potential.
The tourism services sector is constantly evolving, traditional types of tourism are
developing, new types of tourism are emerging and gaining popularity, such as rural,
environmental, event and others, involving more and more people in tourism and
making this type of activity more popular.

There are many tourism functions, such as: health, cognitive, educational,
communicative, meeting the needs for changing impressions, meeting the needs for
changing the place of stay, providing economic benefits and services in accordance
with the requirements of the tourist, contributing to the rational use of people's free
time, contributing to increased employment and improving the living standards of the
local population, enriching the socio-economic infrastructure and inter-regional
cooperation countries and peoples. This list is not exhaustive, so constantly
influencing new types of tourism carry new functions. Tourism industry - a set of
enterprises, institutions and organizations of material production and non-production
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sphere, providing for the production, distribution, exchange and consumption of
tourism product, development and use of tourism resources and creation of tourism
material base. The tourism industry includes many components and is a complex
interdisciplinary national economic complex [2, p.30]. One of the most important
components of tourism is the hotel industry, since placements are the basis for the
formation of any tourism product in almost any type of tourism. Hotel industry, as an
integral element of the tourism industry, not only contributes to the fulfillment of the
above functions of tourism, but also creates the prerequisites for their development
and enrichment. The development of hotel enterprises largely determines the
availability of a tourist resource, which is especially important for some categories of
the population, such as people with disabilities, pensioners, youth, low-income
families, etc. The hotel industry as a type of economic activity includes the provision
of hotel services and the organization of short-term accommodation in hotels,
campsites, motels, school and student dormitories, guest houses, etc.

The development of modern types of tourism leads to an increase in the variety
of collective accommodation facilities, primarily hotels, which leads to the
emergence of various approaches to the structuring and segmentation of the hotel
industry, according to which various groups of accommodation facilities are
allocated.

Hotels have their own characteristic features, such as: they consist of rooms the
number of which exceeds a certain minimum (usually 5 or more rooms), have a
single management; provide a variety of hotel services, the list of which is not limited
to daily bedding, cleaning of rooms and bathrooms; grouped into classes and
categories in accordance with the services provided, available equipment and country
standards; not included in the category of specialized institutions (camps, shelters,
etc.) [2, p. 33]. In parallel with the concept of “hotel”, the concept of “hotel” is
increasingly being used, which is usually called a hotel enterprise of a higher level,
providing a wide range and high quality of services, creating an increased comfort
and atmosphere of hospitality. The hotel business is one of the fastest growing
industries, accounting for about 6% of global GNP and about 5% of all tax revenues.
The development of the hotel business stimulates the development of other areas:
transport, trade, construction, agriculture, consumer goods, services, etc. On average,
for every 10 tourists living in a hotel, there are about three jobs directly, and two jobs
indirectly related to services (employees of travel agencies, transport companies,
etc.). The global hotel fund is about 17-18 million beds, and this figure is constantly
growing. The hotel business attracts entrepreneurs for many reasons: relatively small
start-up investments, growing demand for tourism services, a high level of
profitability and, accordingly, an average payback period. Over the past 3 years,
thanks to the increasing flow of tourists, the global hotel business is experiencing real
growth - hotel loading and accommodation costs have increased markedly, hotel
companies have expanded their presence around the world. The Russian hotel
industry is also growing rapidly, which by world standards is underdeveloped.

Thus, the hotel business is one of the main components of the development of
both internal and external tourism, the psychological aspects of tourism, such as

360



satisfaction with the trip and high assessment of the organization of the stay of
tourists in a particular country, depend on the quality of service. There are many
approaches to segmentation and classification of hotels, some of which do not
completely characterize the modern hotel market or contradict each other, therefore,
for the further development of the hotel business, its new types and forms, it is
necessary to improve the legislative framework that takes into account the specifics
of the functioning of all forms of hotel business.
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BU3HEC )KAPAEHJAPUHU BOIIKAPUIIIHUHT
HA3APUI ACOCJIAPH

V36ekucTonna amanra OMMPMIASTraH TyO0 HMKTHCONME  MCIOXOTIAp
KOpXOoHajmapiaH cudariau, paxoOaTOapIoll, HCTEhbMOIUMUIAPHUHT —Tanabnapura
*aBoO OepyBuM MaxcyjoTiap HIUIA0 YUKHUIIMHUHT YCTYBOp TaMOWMIUIapura
acocna”anu. bozop MyHocabaTinapu Mypakkad >kapacH OYyiu0, yHra TaBaKKaTdWIUK
Ba HOAHUKJIMK 3yieMeHTIapu xocaup. LyHUHr ydyH XaMm ym0y oMHJUIapHU XucoOra
onub KopxoHanap Ba ¢upmanapaa xap Oup unuiad yukapull "3aHKUPU'HU TYFpU
TAIIKWJI ITUII, KOPXOHAHUHT MUPOBAp/ HATIKAIApUTa dpUIIMIIUAA Epaam Oepasu.
Iy MmyHocabar OWjlaH 3aMOHaBUI KOpXOHAJIapAa MOJIUSABUN-XYKATUK (PAOTUATUHA
MOJICJUTAIITUPUIITHIHT MAaTeMaTUK Ba WHCTPYMEHTAN YCYJJIApUHU KYJ1ad, WIMHMA
acoCllaHraH KailTa TallKWI JTUII YCIYOUATHUHM SPATULIHUHT aXaAMHSITH OPTHO
O0opMoOKIa.

NkTucoguéTHunr 0030p MyHocalaTiaapura YTUIIM OujiaaH >KaMmusaTga 0030p
UKTUCOAUETUHUHT aMall KWIHII MEXaHU3MUHH, TYpJId MYJIKYWIMKKA acCOCJIaHTaH
KOpXOHAJapHUHT ((prupMamapHUHT) XYKaTUK IOPUTHUIN (HAOTUITUHH, YIAPHUHT 0030p
HIAPOUTHUJIATH XapaKaTUHH, YerapajaHraH Miuiad YMKapuil pecypciiapiiad OKUIIOHA
dolimananuin  WynmapuHU Ba Iy acocAa  YJIapHUHT  caMapaiu  (paosuAaT
IOPUTHILIAPUHU WMKTUCOAMM-MaTeMaTHK ycyJd Ba Mojeuiap €paamMuia ypraryBuu
Oounumra Oynran >xTué&x optuO® Oopaau. by macanmamapHu Xxan sTuIga Ou3HEC-
KapaéHiaapuHu OOMIKApUIIHUHT axaMHITH KaTTa, YyHKH KOpXOHaap, (upmaiap,
Oupnammanap  Ba  0030p  MKTHUCOAMETHM  IIAPOMTHAA  peclyOJMKamu3
UKTUCOOUETUHUHT  Kyihn OYfuHuga  Qaonuar roputaértran  Oapua  0030p
CYOBCKTIApUHUHT OW3HEC-)KapaCHIapHM KEHT MHUKECHa TaxJWid OTHUIl HIiad
YUKAPUII cCaMapaOopJIUTUHU OIIMPHUIIT UMKOHUHU SIpaTaju.

bozop myHocabatinapu mapouTuaa UKTUCoauéTaa GaoausaT oud 60pyBUH Xap
Oup CyOBEKT Y3MHMHI camapalld WIUIAIIMHU TabMHUHJIAIIM JIO3UM. YyHKH, 0030p
UKTUCOAUETUTA XOC OYIraH TaBaKKaTYMIUK Ba HOAHUKJIMK 3JIEMEHTIapU TabCUPHUAA
OYnTaH UKTUCOMUNA CyOBeKTIap OO30pHUHT Taylabajapura TYJIWK >kaBoO Oepuiiapu
kepak. PakoOaT mapoutiapura Oapua unuiad uvkapuil cyObeKTiaapu *kaBoO Oepa
onMaiaunap, >kaBob Oepa oylagUraHigapu 3ca, KOPXOHAJIAPHUHT WYKW MYXUTHHU
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