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Abstract. The current scientific article presents the framework of digital marketing and
digital entrepreneurship activities and technologies as well as entrepreneurship ecosystems
interaction in lives of customers and business people. It also demonstrates the mitigation
for the economies using impulsive capacity in pandemic. Also, it highlights the importance
of usage, transferring and implementations of digital technologies can be really beneficial
both for government, public and private sectors of entrepreneurship.
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AHHoOTaUMA. [JaHHas HayyHas cmambvs npeocmaeisem coboii 0CHO8bl YUppPoeo2o mapke-
munaa, Yyugppoeo2o npeonpuUHUMamenbcmed, U 0esimenbHOCmU MexXHOoNo2Ull Yugpoeozo npeo-
NPUHUMAMETIbCMBA, d MAKIHCe 83AUMO0eUCMEUe NPeONPUHUMAMENbCKUX IKOCUCTNEM 8 IHCUSHU
KJIUEeHMO8 U npeonpurumamenell. Imo makice 0eMOHCMPUpPyem CMacueHue nocieocmeutl OJisl
9KOHOMUKU, UCNONb3VIOWell UMNYIbCHbIE MUNbl MOUWHOCIEL 60 8peMsl Nepuooa NaHoemMuu.
Kpome moeo, 6 nem noouepkugeaemcs 6axiCHOCMb UCNONb308AHUS, Nepedaiu U 6HeOpeHUs
YUPDPOBLIX MEXHONIO2UT, KOMOPble MOZYM DbLMb 0elUCMEUMeNbHO NONEe3HbIMU KAK OJisl NPAGU-
menbcmea, max u sk 20Cy0apCmMEeHHO020 U YaACMHO20 CeKMOpO8 NPeoOnpUHUMAamenbCmed.

KuaroueBble cioBa: yugpposoii mapkemune, yughposoe npeonpuHuMamenbcmeo, yughpo-
8ble DKOCUCIEMbl, MAPKEMUHS 8 COYUANbHBIX CeMSX, dNeKMPOHHAs KOMMepYUsl, yugpposvle
TexXHONO2UU.

AHHOTALUA. Yoy unmuii Maxonaoa pakamiu Mapkemune, pakamiu maooupkopiux éd
paxamiu maooupkopiuK mexHonI02UsIApU ACOCIapU, ULYHUHSOEK, MUICO3Nap 6a maodoup-
KOpap Xaémuoa maodoupKopiux 3KOMu3UMIAPUHUHE Y3apo mabcupu kenmupuiean. bynoan
mawKapu, YiKaH naroemus 0aspoa UMnyivCcue mypoau Kyesam myprapuoaH GouoanraHuul-
HUHZ UKMUCOOUEM MAPMOKIAPU VYYH IOMULAMUWMHY MAWKUL KUTUWL KYypcamub YmuneaH.
Bynoan mawxapu, xykymam ea oagnam xamoa xycycuil 6usHec coxanapu Y4y XaKuxkamau
xam ¢hotioanu Oynumu MymMKuH 6y1ean pakamiu mexHoN0UsIApHU KYLIaut, yiapea Ymuul
6a amanea OUWUPUUL MYXUMAUSU MABKUOIAHAOU.

Kanur cy3nap: pakamnu mapkemune, paxamau madoupropiux, paKkamiu 3KOmMuuUMiap,
UACMUMOULL MAPMOK MAPKEMUH2U, 2NEKMPOH MUNCOPAM, PAKAMIU MEXHOLOUSLAP.
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INTRODUCTION

Nowaday when Digital entrepreneurship and digital marketing are playing crucial role in
the welfare of any time of business enterprises and any type of business enterprise that appear
to be successful, it should use digital marketing technologies as well as it has to transfer to
usage of digital entrepreneurship platforms in order to gain the great competitive advantage
in the long run.

Moreover, due to the Covid-19 case it has become especially critical of usage of modern
digital technologies. Also, that is really critical to implement resource constrained strategies
in mitigation of the pandemic effects and to strengthen investments by investing into public
health infrastructures, water supply, sanitation system and others. While pandemic the rate of
the pandemic is on its pick period, corresponding response reactions should be implemented
with increased awareness of the deseas, data of public health systems, taking care of ill people
and their treatment and by reducing of the sickress.

Also, that is critical to draw attention to effective and well-prepared contingency plans as
well as response that requires enough and rush capacity that will work to cope up with severity
of the pandemic, pathogens and to population at risk level.

In addition, for most poorly developed and prepared countries effective forces are
mostly provided by foreign and developed countries. This will be really valuable strategy
during the current outbreaks. On the other hand, world surge capacity has its limits during
the pick of spreading of pandemics and while these developed countries start to supply their
own populations. Therefore, the mechanisms transferring of the risk such as risk pooling or
sovereign-level insurance deliver a really viable option which a great mitigating factor for
global economics during the pick of pandemic and can serve as a good source of reduction for
economies of global countries [Madhav, N. et al: 2017].

Most of the recent customers are too overloaded with online information thaougout the
world. Therefore, enterprises should give the right combinations of products and services
rendering in online that will be efficient and convenient manner to the customers as unmet
needs and wants can Provid the base for market lose shares of diminishing in sales level in
the long run.

Moreover, digital marketing elements as websites, social media, such as Facebook,
Instagram, Twitter, online advertising, online brand communities, affiliate marketing and many
others are being developed well recently.

Furthermore, online giants such as Amazon.com, eBay, AliExpress global based brands
are actively using the right combinations of affiliate marketing and digital marketing elements
in online brand building processes as that helps in attracting more customers in online basis
and not only to attract but also to retain them in the long run as if enterprises are committed to
customers with their appropriate product or service proposals these kind of customers are able
to become loyal to these business enterprises and will be brand leaders as well in spreading
through eWOM to other potential customers. The current of digital marketing is also actively
developing in Uzbekistan and new enterprises that do operate in online and digital marketing
bases are doing different online proposals to customers.

Moreover, most of the countries have started to implement new approaches of defeating
the pandemic such as including social distancing, massive testing, mobility restrictions,
lockdowns, school closers and business shut downs. At the same time the pandemics has
influenced on electricity consumption of most European countries and especially which has
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hit the country of Belgium and the electricity consumption has fallen due to seasonality fact
up to 20 percent by reducing business activity at the weekend time [Fezzi, C & Fanghella,
V. 2020].

Meanwhile, there were a number of orders, laws, decrees and resolutions like the strategies
«On Development of Republic of Uzbekistan in 2017-2021», «The Law of Electronic Commerce
of Uzbekistan», On Approval of the Strategy « DIGITAL UZBEKISTAN 2030» and measures
for its successful implementation», undertaken by the Head of Republic of Uzbekistan, for the
consolidation of current areas.

RESEARCH ISSUE

The issue of the current research is to make a review of the influence of processes of
digital entrepreneurship and marketing into businesses that are accounted as one of the main
assumptionsa of dynamic enterprises today and also to review its development in both public
sectors on governmental basis and real sectors to be more precise into entrepreneurship
activities.

DATA COLLECTION

Digitalization of the Public sector is accounted as one of the essential factors in the present
days. Thus, currently, digital technologies are accounted as main drivers of human’s socio-
cultural evolution and altering the community by the increment in connectivity, converting and
information from analog based world to digital ones and by development of communication
and interaction among different public organizations and individuals. The usage of ICT
technologies is considered as integral part of most governments’ modernization and development
strategies. The digitalization process of public sectors requires for the adoption of models of
smart and modern government which is followed by the implementation of smart governance
settings as then it undergoes of transformation processes, in particular, to internal government
transformation that influence on the relations between government and non-governmental
stakeholders and it also depends on sectoral, national and local levels [ Wimmer, M.A. 2020]. By
considering the above-mentioned points, the anticipation of governments’ digital transformation
as well as developing innovative technologies bring to the introduction of Government 3.0
model. According to (Charalabidis, Loukis, Alexopoulos, & Lachana, 2019): the model of
Government 3.0 has the characteristics:

» Main goal: Societal problem-solving, citizen well-being, optimization of resources

» Main method: Smart governance and data-intensive decision- and policy making

» Usual application level: Local to international

» Key tool: Ubiquitous sensors, Smart devices, Applications (Apps), Artificial Intelligence

(AI)

» Key ICT area: Al and Internet of Things (IoT)

Most needed discipline, beyond ICT: Wide variety, depending on the application area.

Thus, as that can be seen from the model of Government 3.0 which is the instrumentation
of smart devices, artificial intelligence and other electronic based applications. That is really
critical for governments to realize the importance of inserting the electronic sources in all the
government structures in order to make working process. For the successful implementation,
it includes four steps (Figure 1). As seen in the description of disruptive technologies, in the
first step of the scenarios to research gaps closure or working on them for minimizing gaps as
much as possible then going to roadmap research and trainings as at the very beginning of the
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Fig 1. Research design to investigate research and training needs on Government 3.0.'

change the great obstacles should be overcome and obviously, lots of misunderstandings may
occur [Wimmer, M.A. 2020].

At the same time, the strategies of e-governance innovation depict for the setting of long-run
objectives for realations of e-governance itself, both in public and private sectors of business.
There are some barriers in strategies of e-governance, such as structural barriers can be overcome
by providing the required access to technology and development of e-literature knowledge
of employees within organizations. Then cultural-citizen barriers that can be overcome by
convincing of the value of e-governance itself and if that is successful, people will be inspired
to use new technologies and easily switch to them. Thus, e-governance development requires
from organization both public and private sector the enhancement of new technology systems
and having access from citizens and stakeholders as well as by strengthening their capacity
levels [Meijer, A. 2015].

Then the term of Digital marketing and digital entrepreneurship are becoming popular
nowadays. In addition, most companies and firms are actively trying to draw close attention
into development of digital marketing activities, especially through out the internet marketing
procedures. People these days enjoy to be involved into online shopping processes. Moreover,
they can compare the target product with another one by considering features, design, basic
appearance and other elements, but on online basis. Most of businessmen have already started
their entrepreneurship and marketing activities by using digital services in the delivery of
products or rendering services. As that became really critical, noticeable and important during
the current global pandemic situation all around the world.

A study by Afrina Yasmin et.al (2015) states the importance of digital marketing elements
have a good impact on company’s sales. Digital marketing has no limitations for reaching
customers and has positive influence on sales which is mentioned above and for the products
as well by making a good impulse on digital entrepreneurship activities both in local and global
scale [Yuvaraj, S & Indumathi, R. 2018].

Another aspect in digital marketing is spread through social media, thus, it is understood as
utilizing web and mobile based technologies to create, share customer information without any
geographical, social limitations through public interaction in collaborative way. It includes the
elements like Customer Engagement which is valued as strategic factor assisting for formation
and maintaining competitive advantage in order to forecast future directions. Firm-Generated
Content focuses on managing brands and improve customer relations. Electronic Word of
Mouth (eWOM) is basically described as exchange of ideas, information, perceptions and
other elements through online media types; thus, consumers are greatly influenced by eWOM

' Adopted from Wimmer, M.A., et al: 2020, DOI: 10.29379/jedem.v12i1.594
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in online basis rather than by any traditional media. Finally, online brand communities that
is defined as collection of private individuals gathered online comparable with one another
in order to support each other and to exchange information. Online brand communities are
mostly followed and admired of a brand in social media world through internet [Zahoor, S.Z.
& Qureshi, 1. H. 2017].

DIGITAL ENTREPRENEURSHIP AND DIGITAL
MARKETING BUILDING

Digitalization process is quite complex. However, in the century of technology people have
started to live in digital age, it is just necessary for business enterprises to be involved into
digital marketing process and implement all the necessary digital marketing elements within
enterprises business activities and operations.
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Fig 2. The New Digital Marketing.’

According to [Borix, S. et al: 2016] The New Digital Marketing model in brand creating
process usually goes through the elements of the brand itself then to message element and
then to the most important element which is Digital Lens itself which is coordinated by Search
marketing and SEO‘s, Mobile Marketing, Social Media, Websites, Video Marketing and other
elements and finally while developed, implemented well and presented to consumers as the
ultimate and key elements is always consumers. Any type of business enterprise if manufacturers
cannot satisfy the needs and wants of their consumers and customers, the result can lead to
lose its target markets which can lead to drop too sales levels after all [Borix, S. et al: 2016].
Networking is an important element for everything in digital age, thereby, most successful
companies implement their brand strategies. When thinking of successful brands customers
usually think of Nike, McDonald’s, KFC, Levi’s, Giordano, Pizza Hut, Starbucks, Burger King
and many others. In addition, companies as Google, SAS Institute think of their workers as
their first customers. Therefore, these companies have become so successful in their area of
business which are focused on digital technologies. As that all give a good foundation for all
of business enterprise, as most small, medium sized enterprises and large corporations will
be appropriate for e-commerce development process. Branding new products through online
advertising is quite process. Therefore, companies should understand the basic product itself
at first, then they have to understand clearly the needs and wants of their customers which
should be ultimate goal for them as for example, Tesco supermarket and hypermarket users in

! Adopted from Borix, S. etal: 2016 ‘The New Digital Marketing: Marketing messages must be fragmented
and creatively fed into various digital channels to reach consumers at the correct moment file’
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South Korea make online purchase in subway station which creates great ease for them. Most
successful companies that brand their products online are able to go and enter into international
markets and reach even more people in worldwide level [Yin, Ch. P & Yazdanifard, R 2014].

FINDINGS

The conceptual view digital technology entrepreneurship combines of the technology itself
and digital entrepreneurship. Thereby, digital entrepreneurship is built on the identification
and exploitation of opportunities that are based scientific or technologies knowledge through
the creation of digital objects known as digital artefacts. Thus, digital technology-based
entrepreneurs do focus on building their enterprises on technologies in delivery of products and
rendering services. Digital technology-based entrepreneurs and marketers basically combine
technological product knowledge as «technology push» with consumer know-how which
«market pull» based approaches. Alternatively, academic perspectives researchers might use
the variety of classifications of entrepreneurship and marketing in order to study regarding
personal motivations of entrepreneurs and their financing preferences and financial motivational
behaviors [Ferran, G & Brem, A. 2017].

i Digital User Digital
i Citizenship Marketplace
i
= Digital .
= Infra- Digital Digital
sTructure Infrastructure Entrepreneurship
Governance
Institutions Agents
Entrepreneurial Ecosystems

Fig 3. Conceptual framework of Digital entrepreneurship ecosystem.’

Another aspect is that the entrepreneurs and marketers that are well aware of market
situations do introduce the products and tend to be catch to the customers themselves and
the current type of innovation is known as innovative entrepreneurship and which involves
technology usage in entrepreneurship activities. Technically based knowledge, crowd investing
online platforms are accounted as key ICT technologies features for all the entrepreneurial
and marketing activities. As the era of technology and digitalization itself has created great
opportunities for creating new types of products and services as well. Digital entrepreneurship
fully able to decrease not only the financial risks but also it is able to reduce human labor
expenses that involves for the usage of artificial intelligence instead of human interaction in
the work process [Mohanty, S. 2020].

Meanwhile, that is critical to draw the attention for building the unique conceptual
framework of Digital entrepreneurship in entrepreneurship and marketing activities in creating
the ease both for users of digital services and for entrepreneurs using the digital technologies

! Adopted from Susan. F, & Acs, Z.J. (2017) ‘The digital entrepreneurial ecosystem’.
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as per (Figure 3) there are four quadrants and for instance, digital user citizenship can have
interactive connection with digital infrastructure governance of entrepreneurship agents
which is digital entrepreneurship quadrant and which can be directly connected to digital
marketplace of customers themselves as these are the combining both Digital Ecosystems and
Entrepreneurial Ecosystems and ultimately both can have the great benefit eventually [Susan
F, & Acs 72.J 2017].

CONCLUSION & RECOMMENDATIONS

Digital marketing and Digital entrepreneurship are becoming the inseparable part of human
lives as that can be really noticeable in the most recent years. Digital entrepreneurship and
marketing activities involve the usage of digital technologies including smart systems, artificial
intelligence, sensor devices, internet of things and many others.

Thus, Digital technologies are really critical elements for any type of business enterprises
and especially during the great pandemics period of time as that was hugely noticeable in
delivery services during the great pandemics. At the same time, important in marketing along
with its other elements and variables most the successful business enterprises and entrepreneurs
already have started to implement effective digital marketing technologies in products delivery
or services rendering processes. Also, all the developing countries are trying to follow or even
compete with countries where digital technologies are the most developed. Therefore, any type
of business enterprises should start to implement digital marketing elements in their business
operations in order to be successful not to lose market shares and be in the line with the most
developed countries’ digital technologies. Also, digital technology implementing enterprises
are going to be really successful in the long run if they use the right combination of digital
technologies and digital marketing strategies. However, any kind of digital marketing strategy or
digital entrepreneurship activities should be monitored and altered up to the changing business
technology elements and be compatible to those digital marketing environments.
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DIGITAL RESPONSE TO THE GLOBAL
PANDEMIC IN UZBEKISTAN

LM®POBOWU OTBET HA MOBAJbHYIO NAHAEMUIO B Y3BEKUCTAHE
O‘ZBEKISTONDA GLOBAL PANDEMIKAGA RAQAMLI JAVOB

Abstract. The COVID-19 pandemic, which has spread in most countries and territories
throughout the globe, has seriously affected the global economy: businesses are temporarily
closed, entire industries are shut down, employees work remotely, and schools and universities
have shifted to distant learning.

In countries that have long launched the digitalization process, the pandemic has
accelerated the development of the digital economy, digital technologies, e-commerce, and the
modernization of delivery and logistics services. Where it was not developed, the authorities
became convinced of the need for these processes and accelerated the pace of development
in general, adapting to new conditions, responding to the challenges of the time.

Key words: digitalization, digital economy, digital technologies, pandemic

Annotanus. [lanoemus COVID-19, pacnpocmpanuewascs 6 6orvuuncmee cmpau u
meppumopuil N0 6Cemy MUpy, cepbe3Ho NOGNULILA HA MUPOBYIO IKOHOMUKY: NPeOnpusmus u
yenvie omMpaciu 6peMeHHO 3aKpbl8AOMCsl, COMPYOHUKY paboOmarom yOanieHHo, ad WKOLbl U
VHUGepcUmemvl nepeuiy Ha OUCMAHYUOHHOe 00YUeHuUe.

B cmpanax, komopwsie 0asHo Hauanu npoyecc yupposuzayuu, NaHoemus YCKopuid
pazeumue yugposoi IKOHOMUKU, YUPPOBbIX MEXHON02UL, IeKMPOHHOU MOP206IL, d MAK-
Jlce MoOepHU3ayuio caysco oocmasku u nocucmuxu. Tam, e0e oH He Ovll pazeum, 8lacmu
Y6eounucs, 8 He0OX00UMOCMU SMUX NPOYECCO8 U YCKOPUTU MeMNbl PA3GUMUSL 8 YeLOM, NPU-
CnocabIuBasicy K HOBbIM YCILOBUIM, OMBEUAsl HA BbI306bL BPEMEHU.

KuaroueBrble caoBa: yugposuzayus, yugpposas sxkoHoMuxra, yugdposvle mexHonro2uu,
NaHoemusl.

AHHOTAUMSL. /[yHéHUH2 KyneuHa mamiakamiapu ea munmaxanapuea mapxanean COVID-
19 nanoemusicu enoban ukmucoouémea HeudOUll mavCup Kypeamou: aupum Uupux canoam
KOPXOHANAPU 64 KUYUK OU3HeC MAUKUIOMIApY AoTusmiapuHy 6aKMUHYA myxmamuued,
KYNIab x00umiap Macoghadan uuinauiea, MaKkmaoniap 6a yHueepcumemiap OHAAUH maviumed
ymuwea maxcoyp 6ynou.

Paxamnawmupuw sicapaénu anva asean OOWNIAHeAH MAMIAKAMAAPOA NAHOEMUS
PAKaMIAU UKMUCOOUEMHU, DAKAMIU MEXHOIOSUSIAPHU, 3JIeKMPOH MUNCOPAMHU PUBOIC-
JAHMUPUUHY, WYHUHEOEK, emKa3Uub bepuul Xusmamiapu 6a J0SUCTNUKAHU MOOEePHU3AYUSL




